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The 12th edition of this popular text
continues to build on four major
marketing themes: building and
managing profitable customer
relationships, building and managing
strong brands to create brand equity,
harnessing new marketing technologies
in the digital age, and marketing in a
socially responsible way around the
globe.

Amazon.com: Customer reviews:
Principles of Marketing
Principles of Marketing. The text’s
customer-value framework ties together
key concepts, and enables students to
understand that providing value for
customers is at the very core of
successful marketing. From beginning to
end, the fifteenth edition employs this
innovative framework that builds on five
major value themes:
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For undergraduate Principles of
Marketing courses Today’s marketing
challenge is creating vibrant, interactive
communities of consumers who make
products and brands a part of their daily
lives. Learn how to create value and
gain loyal customers.
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Top Questions from Principles of
Marketing (13th Edition) One way a
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a market penetration strategy would be
to Within the strategic marketing
process, the __________ is the result of
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This 13th edition of Kotler's Principles of
Marketing has been our reference
throughout our whole course in
Marketing Management, I believe this
book is made for students at college
levels because of how simple the
explanations are and it's absolutely
affordable for students. I'm also
recommending it to all commerce
students.
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Kotler & Armstrong. Chapter 1:
Marketing: Creating and Capturing
Customer Value. 1) All of the following
are accurate descriptions of modern
marketing, EXCEPT which one? A)
Marketing is the creation of value for
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Principles of Marketing helps students
master today’s key marketing challenge:
to create vibrant, interactive
communities of consumers who make
products and brands a part of their daily
lives. Presenting fundamental marketing
information within an innovative
customer-value framework, the program
helps students understand how to create
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Principles of Marketing, 10th Edition by
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great selection of related books, art and
collectibles available now at
AbeBooks.com. 0131018612 - Principles
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This title is out of print. Creating value
for customers in order to capture value
from customers in return. Building and
managing strong, value-creating brands.
Managing return on marketing to
recapture value. o New Appendix 2:
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